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Abstract: Construction market is a complex system that consists of social network relations and there is signifi—
cant correlation between enterprises’ competitiveness and their location in the network and ability to seize oppor—
tunity. Based on projects network social network for construction industry is established for empirical analysis u—
sing regional case. The outcome shows that different types of enterprises in the network have a significantly differ—
ent position which follows a power law distribution and local stated-owned enterprises have the remarkable ad—
vantage therefore there is a lack of market openness and competition issues. Furthermore through empirical a—
nalysis construction market competitiveness is affected by both centrality and constraint index in structural hole
and the two independent variables follows power law relationship. The findings manifest that under conditions of
imperfect competition enterprises must improve their competitiveness in construction market to improve individu—
al centrality by the means of not only utilizing geo social relationship and government resources relationship as
much as possible but also creating and using structural hole to consolidate its position in network.
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